
We help you deeply understand your customers 
and where you can best grow with them.
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Leveraging your clean, tagged data, we give you the 
full picture of your customers by combining analysis of 
their transactions with an overview of their adoption 
and utilization of products – without ever receiving 
personally identifiable information. 

Powerful Insights 
Address Your Most 
Critical Initiatives:

Benefits:

Marketing and personalization

Business intelligence

Competitive analysis

Product & service portfolio evolution

Increasing products per customer

Product innovation & strategic initiatives

What percentage of your 
customers have HELOCs with 
a little-known competitor?

Find Opportunities

Expand your ATM footprint 
to a specific location-based 
customer’s shopping preferences.

Gain Insights 

Discover which rewards 
programs will best incentivize 
your customers.

Add Value 



Powered by Key 
Lifestyle Indicators®

The major branches of 
classification are:

Insights are categorized by Pinpoint’s Key Lifestyle 
Indicator® (KLI®) taxonomy, a robust classification 
system of descriptive data tags that describe the 
unique characteristics of every customer. 

KLIs describe the unique financial trends and 
transaction behaviors of each customer, unlocking 
their story through their lifestyle and life events. 

Dynamic, continuously created and enriched 
by new data and learnings, Pinpoint’s KLIs 
are the industry’s most granular and accurate 
classification system of financial data. 

Predictive Indicators: Identification of customers 
likely to purchase a specific product or a behavior.

FI Products: Describes the product mix and product 
utilization of the financial institution’s customers.

Competitive FI Products & Payment Activity: 
Describes the competitive banking products a customer is 
currently using identified through payment transactions 
made to a competitive FI.

Location: Zip code location of the customer’s  
home address 

Business Spend: Insights that describe a customer’s 
business-related purchases

Intent Indicators: Intent to purchase a product, adopt a 
service or contact the financial  institution based on a visit 
to the FI’s public or authenticated FI site.

Consumer Spend: Insights that describe the customers’ 
activities and interests, brand preferences, and their 
derived lifestyles and life events as a result of analysis of 
their financial spend

Client Segmentation: Insights that describe customer 
demographics, such as customer type, age, gender, etc.

Customer Behavior Indicators: Insights that 
describe the utilization of FI products and services.

Using Customer Insights to Improve Customer Experience

Inform Relationship Managers 
CRM solutions often contain only data about the products 
customers have with the FI and how they utilize those 
products. Pinpoint can provide information about your 
customers’ held-away assets and merchant preferences, 
revealing their life events and financial needs.

Feeds Data Modeling 
Predicting and preventing customers from moving into a 
collections status can save significant time and money for 
all parties. However, this requires a breadth and depth of 
data. Pinpoint’s robust and structured insights taxonomy 
provides an extensive data set your modelers can use to 

test the predictability of various customer insights to  
build data models.

Enhance Marketing Automation  
Targeting & Personalization 
Customers now expect personalized experiences from 
every interaction. A depth of customer insights is required 
to make informed recommendations at the right time. 
Pinpoint’s Key Lifestyle Indicators® (KLIs®) provide insights 
about your customers that span all aspects of their 
financial behaviors. Use KLIs to trigger and personalize 
every interaction with your customers.
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FIS is a leading provider of technology solutions for merchants,  banks and 

capital markets firms globally. Our more than 55,000 people are dedicated to 

advancing the way the world pays, banks and invests by applying our scale, 

deep expertise and data-driven insights. We help our clients use technology 

in innovative ways to solve business-critical challenges and deliver superior 

experiences for their customers. Headquartered in Jacksonville, Florida, FIS 

is a Fortune 500® company and is a member of Standard & Poor’s 500® Index.
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