
ARTICLE 

DIGITAL ONE
Business Banking at the Intersection of 
Complexity and Simplicity



Business banking at the intersection of complexity and simplicity

Running a successful business requires managing both 
complexity and simplicity. Relentless competitive 
pressures and rapidly evolving technologies makes 
operating a business endlessly complex. At the same 
time, customers expect elegant experiences that are 
simple, convenient and affordable. 

Business managers have similarly elevated expectations when 
they change hats to become the customer. Running a modern 
business requires flawless, robust cash management 
functionality. Businesses need reliable services to initiate 
payments, collect money owed and efficiently manage 
complex financial operations. Yet today’s business managers 
are themselves consumers that demand simplicity in the form 
of fast, seamless and modern digital experiences. 

Today’s businesses customers expect more from their 
financial institution. They want cash management tools with 
extensive feature sets, sophisticated fraud defenses and 
comprehensive risk-management capabilities delivered in a 
simple, easy-to-use package. Financial institutions able to 
meet these needs will be strongly positioned to attract and 
retain business banking customers.

Business Banking at the Intersection of 
Complexity and Simplicity

2



Business banking at the intersection of complexity and simplicity

3

A framework for assessing today’s 
business cash management tools

A May 2020 Aite Group report presented a structure for 
assessing cash management technology solutions that 
focused on seven key trends. Each of the trends address 
elements of cash management offerings that help businesses 
manage complexity, deliver simplicity or both.

1. Continued focus on intelligent engagement.  
Machine learning and predictive analytics are increasingly 
central to managing business complexity. Look for a business 
banking platform that improves fraud detection capabilities, 
improves exception handling and enhances cash forecasting.

2. Need for 360-degree customer journeys. 
Customer journeys are infinitely complex, yet legacy cash 
management solutions create siloed data. Modern business 
banking requires seamless, holistic views of even the most 
complex customer journeys.

3. Desire for consolidated view of data.  
Simplicity is essential, especially with complex data sets. 
Your institution’s cash management offering should deliver 
efficient data access across all channels, from web to mobile 
to API. 

4. Interest in owning the user interface (UI). 
Financial institutions invest heavily in their brand and, 
understandably, want to see that brand leveraged within 
applications it provides to business customers. Vendors 
should facilitate brand presence throughout the business 
banking UI.

5.Demand for faster implementation.  
Return on investment for business banking services starts 
with expedited time to market in order to realize revenue 
faster. Look for a vendor that maintains a unified code base 
and can present a track record of simple, on-time, problem-
free upgrades. 

6. The rise of fintech marketplaces.  
In a world of infinite complexity, it takes a village of fintech 
providers to meet every customer need. A vendor 
assessment should consider the availability of open 
architectures and marketplaces that facilitate a wide range 
of compatible third-party services.

7. Continued focus on small-business banking.  
Your business customers span the spectrum of size. They’re 
all important to your institution and they deserve the best 
business banking services available. Simple tools that deliver 
cost-effective, right-sized services will help retain and attract 
businesses across your customer base. 
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Introducing Digital One® Business

Digital One Business from FIS was designed to satisfy business 
banking needs at the intersection of simplicity and complexity. 
Digital One Business offers robust, efficient, cross-platform 
cash management tools to issue payments, collect money due 
and manage complex finances. Our intuitive, modern user 
experience makes managing money easy.

A new responsive design lets users access vital business 
management tools from any device, scaling to your preferred 
style. Streamlined menus, improved navigation and 
centralized approvals make managing money easier. Digital 
One Business adheres to web content accessibility guidelines 
of the Americans with Disabilities Act (ADA) with a fully 
responsive, touch-screen user interface.

Digital One Business extends the strengths and delivers the 
same robust functionality you’ve come to expect from our 
Business eBanking (BeB) platform. Next generation fraud and 
risk management tools protect your business customers while 
fostering trust in your institution. 

Digital One Business was designed for fast, easy 
implementations to take the pain and guesswork out of your 
institution’s planning equation. In Digital One Business, FIS 
delivers simple, cross-functional cash management tools for 
businesses of every size. 

For FIS core banking customers ready to modernize 
your user experience, contact your FIS relationship 
manager or FIS sales representative to learn more.
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www.fisglobal.com

twitter.com/fisglobal

getinfo@fisglobal.com

linkedin.com/company/fis

About FIS 

FIS is a leading provider of technology solutions for merchants, 
banks and capital markets firms globally. Our more than 55,000 
people are dedicated to advancing the way the world pays, banks 
and invests by applying our scale, deep expertise and data-driven 
insights. We help our clients use technology in innovative ways to 
solve business-critical challenges and deliver superior experiences 
for their customers. Headquartered in Jacksonville, Florida, FIS  
is a Fortune 500® company and is a member of Standard & Poor’s 
500® Index.
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